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INTRODUCTION TO ARIE WRITING

The power of writing is unlimited. Having that power and potential on your side is
vital to your marketing. No matter what it is that you're marketing, article writing
has the power to entice your readers to learn more about your topic. In addition,
a well-written article can give you the appearance of being an expert in a field,
even if you know very little about the subject. They key is to write well and

correctly market your articles.

Writing has been a part of our history for a very long time. The written word
commands a lot of respect and attention. Learning how to use this power can
only benefit you and your needs. A well-written article can command the
attention of your readers and increase your market recognition and branding

efforts.

The advent of the Internet has revolutionized the writing field, putting the power
of the written word in the hands of anyone with a word processing program. A
number of marketing programs have been based around article writing. The
sheer volume and diversity can sometimes be confusing. Understanding how

these programs work will help you decide if they are appropriate to your needs.

Article writing is something that anyone can do, with the appropriate tools.
Thankfully, the Internet can serve as a promotional tool, as well as a tool for
creating better writing. The process of writing well does not need to be
mysterious, or daunting. Anyone can write articles and receive incredible results

from their marketing, if handled properly.

Chances are that you have seen some excellent examples of how effective and
engaging writing, as well as some examples of truly horrible writing. Knowing
how to tell the difference is the first step toward developing your own successful
writing style. There are a few common elements that apply no matter what you
are writing. Understanding these will get you on your way.




CHAPTER 1

WHY WRITE ARTICLES?

Promotional material online usually comes in the form of articles. There are
commercials, flash format advertisements and even promotional movies, of
course. However, articles are the single best means of getting noticed online,

and many companies have noticed this. There are several reasons for this:
1 First, they can be easily reproduced on any website or article directory.

1 Second, they can be written quickly and are far less time-consuming to

produce than other forms of online promotion.

i1 Third, they can be produced very cheaply, especially if you learn how to

write them yourself.

The sheer number of promotional benefits of article writing should be enough to
entice anyone. There is no better way to promote your skills, products, services,
or company. As mentioned, article writing can be used to set up a feeling of
expertise. This means that with a well-researched and well-written article you
can gain the reputation of being an expert in almost any field.

How are these articles used online? There are numerous uses for these articles.
They can be written for simple informational benefit. In addition, they can be
used for SEO purposes. That doesn't mean that the quality has to suffer for the
sake of keyword insertion, either. A good article can be a launching platform for
an amazing marketing campaign, resulting in greater market share and greater

recognition.

The obvious use of article marketing is to draw traffic to a website. Using articles
for that purpose is much better than many other marketing methods, simply due
to the ease of creation and dispersion inherent with web based articles.
Particularly good articles can go "viral" and have a dramatic effect on your
website's traffic. Articles can easily be posted on Digg, FaceBook, or Del.icio.us.




Do not discount the benefit of cross-promoting with social sites like these. There
are millions of consumers on each, sharing information and helping to increase
the reputation of websites around the world. Harnessing the power of article
writing can help you harness social websites and effortlessly (and cheaply!)

increase your recognition.

ANYONE CAN WRITE!

Anyone can write. Yes, you read that correctly. However, it takes knowledge to
write well. An intelligently written article may sound out of reach, especially if you
have to write it yourself and have no experience in the area. This is actually a
misconception held by many people around the world. Writing is one of those
arts that can seem shrouded in mystery and enigma. How do you create clean,
compelling copy if you are not an expert?

The first thing to understand is that you do not have to be an expert to write like
one. Anyone can write expert material if they have the correct research tools.
With the advent of Web 2.0, there are numerous educational resources available
online to help you create clean content for your articles. Using these tools is a
great way to get accurate information. However, you should never discount print
materials, such as books and magazines. The library can be your best friend

when it comes to research.

Learning the secrets behind popular articles is also a good way to help your own
writing. You can find examples of optimum article structure, paragraph and
sentence length, as well as many other tools. Use these tools to your advantage.
Determining the right layout and structure is just as important as the quality of the
content. A high quality article set in the wrong format, with the wrong font size

and incorrect placement, can be just as disastrous as a poorly written article.

The largest factor to remember about writing articles is that you are creating your

reputation as you write. Your readers will remember incorrect information and




poorly worded articles just as easily as they will a high quality-article, perhaps
more so. With each word you write, you cement your reputation as an expert or
a wannabe, so choose your words and structure with great care, especially when

it comes to web writing.

There are several differences between print and web writing that you will need to
know, as well. Anyone can write effectively, if provided with the correct tools to
do so. The single most important thing to remember when you are writing is that
you must provide solid information that is accurate and not outdated. The
Internet provides vast informational resources; however, you'll need to sort it for

relevance and choose the tidbits that you wish to pass on to your readers.

There are several other aspects to the business of article writing that will be

covered in the next few chapters.

WHY WRITE UNIQUE CONTENT?

It has become somewhat common for articles to pull double duty. That is, they
serve their purpose within article directories or ezines, and also serve as website
content. While this may be an accepted practice, it is not recommended. Why

not use website content as an article, or vice versa?

First, it can be detrimental to the health of your website. Google and other
search engine giants are stepping up their efforts to stamp out duplicate content.
While it is not known exactly what they consider duplicate content, being banned

or blacklisted for it is definitely not something you want to happen.

Second, duplicate content can appear to be plagiarism. That single word is one
of the worst words a writer can hear. Dictionary.com defines plagiarism as "the
unauthorized use or close imitation of the language and thoughts of another
author and the representation of them as one's own original work." Even if the

writing is your own, readers may receive the impression that it has been stolen




from somewhere else. Plagiarized content is a quick way to lose credibility with

readers.

Another reason to write unique content is that it gives you a chance to exercise
your writing skills and influence readers on your own. Whether you are talking
about plagiarism or simply using article writing as a source of website content,
the results can be bad for you. Duplicate content can also give the impression
that you are lackadaisical about providing information to your readers and would

rather take the easy way out than write a new piece.

As you can see, duplicate content is a bad thing for all involved. By far, the best
option is to simply write original content, regardless of the application. It makes a
much better impression when a reader follows the link from your article and finds
additional, fresh content, rather than the same text that they just read. In
addition, the more relevant and accurate information you supply to your readers,

the greater their opinion of your efforts those readers will have.




CHAPTER 2

ELEMENTS OF SUCCESSFUL ARTICLES

Highly effective articles all have several things in common. Understanding what

those elements are and how to implement them will greatly enhance your own

efforts. Below, you'll find a list of these elements.

1 Consistency of voice

1 Consistent style and tone
1 Grammatically correct

1 On topic

M Concise

1 Written directly to consumer set
1 EXxpert tone

9 Direct and authoritative

1 Industry correct phrasing

1 Appropriate use of humor

Now that we know what the elements are, let's talk a bit about each so that you

can understand what they actually embody, as well as how to implement them in

your writing.

THE BREAXOWN

Consistency of Voice: The voice of a written piece is distinct from the tone or

the style of the writing. In this case, it refers to whom the article is written. For

example, a first person voice would be written as "l believe that you understand,"”

while an example of second person would be "You can find more information by

going toeée" Third

person voice is wused

designed for specific industries and would appear "If the consumer desires to

change the availableopt i ons é"

deaonsistenavoice iofrthg piece is

vital. For instance, switching from second to third person and back is a quick

way to lose your audience.

most |



Consistent Style and Tone: The style and tone of an article directly affect how
readable the writing is, as well as its applicability to specific uses. For instance,
conversational writing is very laid back, while professional style offers industry
specific phrasing and terminology. Professional style pieces are also usually
somewhat rigid in structure, though not always. There are three main styles in
use: conversational, personal and professional. Each has unique benefits to

specific applications and should be consistent throughout the entire article.

Grammatically Correct: Correct grammar is essential to the impact of your
writing. Incorrect grammar will instantly reduce the efficacy of your writing. For
instance, using fgrammeroin place of fgrammaromay seem like a trivial mistake,
but your readers will catch it. Remember, no spell checking program or
grammar-editing program will catch everything. Invest in a grammar guide if you

do not have the skills required.

On Topic: This is especially applicable to web writing. If you change topics in
the middle of an article or use a subject in an area that it is not applicable, you
will lose your readers. This is actually relatively easy to avoid, especially if you
do your research on the subject. Simply carry the same subject through the

entire article.

Concise: Online readers have a very short attention span. You must make your
point immediately. Usually, the meat of the matter should come in the first
paragraph, or the very beginning of the second paragraph. This also implies a
lack of "fluff* within the article. Use direct phrasing and make your point. This
does not mean that you should cut out all explanation and simply state facts, but
you should aim for an even balance. Ideally, your article should be interesting,

informative and engaging.




Write For Your Audience: Few things will make readers stop reading than
feeling like an article does not apply to them. The best example of this would be
a highly technical article about industry processes submitted to a general interest
format. Most consumers do not have the time or interest to read this type of
subject matter. However, industry professionals would find it interesting. Keep

your intended audience in mind when writing and gear the piece toward them.

Expert Tone: If you write as an expert, you can gain a reputation for being one,
even if you don't know a single thing about the topic. There are thousands of
places to get accurate, on-topic information. Using these sources to flesh out
your writing will result in that expert tone that you need. Consumers are much

more willing to accept facts from an expert than they are from an amateur.

Direct and Authoritative: If your article rambles or has an indirect tone, it can
adversely affect the quality of your writing. Use direct sentences, as opposed to
indirect. In fiction, writers are encouraged to always show action in their writing.
This applies to article writing as well. Direct writing, where there is an identifiable
subject and verb, rather than an inferred subject, will help your writing have more
impact. Write with authority, as an expert would.

Statements made with an active voice instead of a passive voice convey

authority. Note the difference between these two sentences:
1 Most of the students are reading the book.
1 The book is being read by most of the students.

The sentence makes more of an impact when the subject (most of the students)
performs the action, instead of receives the action (being read).




Industry Correct Phrasing: Writing industry-specific pieces requires industry-
specific phrasing and terminology. For example, if you were writing about shoe
construction, you would not refer to the shank as "the metal bit in the sole.”
Instead, you would call it a shank and underscore that it supports the foot and the
stability of the shoe. Keep your writing clean and professional, using jargon that

industry experts understand and expect to see in such a piece.

Appropriate Use of Humor: Humor is a wonderful thing; if you can include it in
your writing, then you are doing better than many professional writers. That said,
humor is not always needed, or even wanted. This can be a touchy area. When

in doubt, leave the humor out and try for purely informational content.

CONSTRUCTING THE RIGHT ARTICLE

After you have digested the elements required to create a compelling article, it's
time to look at the construction of your article. While quite a few people feel that

web writing should resemble writing for print, this is really not the case.

'STRUCTURE

Structure is just as important as content, perhaps more important. Without the
right structure, readers have a hard time focusing on your text and will move on if
it is too difficult. While some of this will be controlled by the site your article is

submitted to, it begins with you.

For instance, web-based writing should use short paragraphs. Traditional writing
for print outlets uses larger paragraphs, usually between three and five
sentences, though they can be considerably more. For web articles, you should

consider two to three sentences per paragraph, depending on the length of the




sentence. Doing this breaks the text up into manageable chunks for the reader

to digest.

The font and font size used are also important. Forgo flowery scripts and
obscure fonts in favor of something that is readable. The font size should be
sufficient that a reader sitting in front of a computer monitor can easily read the

words without having to squint.

Line length is another factor you must take into consideration. When we read
text on a page or a screen, our eyes tend to lose interest after about 60 to 65
characters across, so shorter line lengths make it easier for the reader to absorb

your words.

PARAGRAPH HEADERS

Paragraph headers are simply a form of title used to identify the topic of each
paragraph. These are an excellent tool to use when you have a large amount of
information covering different elements of a single topic. Use these headers in
your writing where appropriate. If it can be used to grab the reader's attention,
then that's even better. Paragraph headers also serve to break up the text and
provide direction for the reader. Readers can also use these to find portions of

the text that most interests them.

ETHE IMPORTANCE OF A TITLE

In many ways, the title of your article is the most important part of the article. If it
lacks the power to grab reader's attention, it will be passed over. Frequently, the
title is the only tool that you will have to draw your readers in and actually get
them to look at your article. So, how do you create a good title? There are
several elements that go into making a good title. Let's take a look.







